DEVELOPING DATA

Does Your Website Show Patients
How Much Financial Flexibility
You Offer?

his month’s Practice Management feature article, Perfecting As such, it could be to your advantage to let them know this

the Consumer Financial Experience in Your Urgent Care Cen-  type of information before they walk through your door. Making

ter (page 17), reveals that with increasing flexibility in access- it easy for them to pay can help with collections, as well, ac-
ing healthcare, patients also want more flexibility when it  cording to the Urgent Care Association’s 2018 Benchmarking
comes to paying their bill. Their insurance status comes into  Report. Interestingly, as you can see below, hospital-based ur-
play, as do methods of payment. It's been suggested that such  gent care operators are more likely to allow patients to pay their
details may even play a part in choosing where they go when  bill online, while more nonhospital urgent care centers tend to
they need to see a provider. list insurance details compared with their counterparts. B

INSURANCE TRANSPARENCY AND ONLINE PAY POLICIES VARY BY URGENT CARE SETTING

Who lists insurance on their website, and who allows online payments?
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(1] Hospital-Based ] | Nonhospital

Source: Urgent Care Association 2018 Benchmarking Report, based on Merchant Medicine analysis. For more information, visit https://www.ucaoa.org/Resources/Indus-
try-Reports/Benchmarking.
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