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D E V E L O P I N G  D A T A

T
hese data from the 2012 Urgent Care Industry Benchmarking Study are based on a sample of 1,732 urgent care centers; 95.2%

of the respondents were UCAOA members. Among other criteria, the study was limited to centers that have a licensed

provider onsite at all times; have two or more exam rooms; typically are open 7 days/week, 4 hours/day, at least 3,000

hours/year; and treat patients of all ages (unless specifically a pediatric urgent care). 

In this issue: What is the Average Visit Charge for Urgent Care Centers?

A V E R A G E  V I S I T  C H A R G E

Acknowledgement: The 2012 Urgent Care Industry Benchmarking Study was funded by the Urgent Care Association of America and admin-

istered by Anderson, Niebuhr and Associates, Inc. The full report can be purchased at www.ucaoa.org/benchmarking.

The average charge for an urgent care visit across all respondents was $184.55 in the 2011 calendar year (n=92). The most recent

government data on primary care (“office based”) average charges ranges from $199-$145. The average emergency room visit

charge for the same time period was $922.*

*Sources: 

Machlin S, Chowdhury S. Medical Expenditure Panel Survey: Expenses and Characteristics of Physician Visits in Different Ambulatory Care Settings, 2008. Agency for Health-

care Research and Quality. March 2011. http://meps.ahrq.gov/mepsweb/data_files/publications/st318/stat318.pdf

Davis K, Carper K. Statistical Brief #381: Use and Expenses for Office Based Physician Visits by Specialty: Civilian Noninstitutionalized Population. August 2012 (this study

considers pediatrics and other “primary” specialties to be primary care). http://meps.ahrq.gov/mepsweb/data_files/publications/st381/stat381.shtml
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